Features of Adverts

BREAK INTO THE WORLD OF ADVERTISING WITH
POWERFUL PERSUASION...
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Features of Adverts: recording sheet

ADVERT 1

Key features:

Persuasion rating (max 5 stars)

DAQAQAQAQAS

ADVERT 2

Key features:

Persuasion rating (max 5 stars)

IARAQAQAQAS

ADVERT 3

Key features:

Persuasion rating (max 5 stars)

ORI

ADVERT 4

Key features:

Persuasion rating (max 5 stars)
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Most persuasive advert (give your reasons)
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Sample print adverts

THE CAR THAT HAS IT ALL! [ /WSRIRS

SUBLIME SEATS | WONDERFUL WHEELS |PERFECT PAINTWORK

EXTRAORDINARY ENGINE )y {Or the righf person
: - AA . 3 -
3 A \ : ! 5'4** k 4

e

Are you looking for a stylish car to make your travels that bit more luxurious?
Are you looking for a car with enough space for family and friends?

Are you looking for a car that cares for the environment?

Look no further... your car is here!

Walk with confidence in a shoe that says style.
Walk with confidence in a shoe that says comfort.
Walk with confidence in a shoe that says, “The job is mine!”

i
NVEXT:
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FOR YOUR.

You will be truly enchanted whemyotfisitou

You can climb magical mountains, shootdownwhispering
waterfalls, camp in the enchanted evergreen’ | jpdTandsleep in the
lap of luxury. i § “‘ TiE
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Trainer Adverts

Work Outln
ASICS' GEL Cross Trainers

AndYou'll Never

The reason why is right under your toes.
Actually it’s closer to your midfoot, where
cross training impact is highest.

- It’s ASICS’ GEL. A
a  remarkable silicon-

‘&~
R s..., : based semi-fluid
0_2 substance with
great shock absorp-
[ Excapsuated ASICS' GEL tion characteristics.
tvey absorbeshock  Very important i
by dispersing vertical ene
into a horizontal plane. . yOU'Te constantly

working out, working out and working out.
You see, by dispersing vertical impact into
a horizontal plane the ASICS’ GT-Intensity
cross trainer can reduce the risk of injury, thus
increasing your athletic performance.
The ASICS’ GEL cross trainers are now

available for men and S

women. In exciting
styles and colors that
Don’tJust Do It. Do It Better.

(gasp) rm ht just
leave you reathless

Women's GT-Intensity
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Men’s GT-Intensity
For the ASICS dealer nearest you, call 1-800-866-ASICS.
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THERE'S NO

SUBSTITUTE

FOR POWER.
EXCEPT
MORE

UNDISPUTED

KING

- 9F TRAINERS

EXPRFSS ~

TeanisExpress.com
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At last!
The shoe that fits more
thqn your foot.

Z A 150 pound
—g
man who
Breathing nylon mesh uppers with velour leather Shock absorbing rubber sole with
reinforcement, and ankle and h'ecl padding slanted m;l“l-ﬂl;d; sl ru nS on the road

should not buy the same pair of shoes as a 200 pound man
who runs in the park, right? Wrong. Wrong, that is, if they both
buy adidas’new Los Angeles Trainer.The adidas Los Angeles
Trainer comes with a set of adjustable shock-absorbing rods
which allow a runner to fine tune __aagm his shoes according
to his weight and the surface . he runs on.
Remarkable, you say ? ;
No, just adidas. y

adidas =A-

We've got a feeling for winning.

adidas Los Angeles Trainer
\
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Features of Adverts: recording sheet

Tick the language features used and give an example where you can

ADVERT 1 ADVERT 2
[J Alliteration [J  Alliteration
[l Repetition [1 Repetition
[J Slogans [J Slogans
[]  Tempting description [1  Tempting description
[l Questions [1  Questions
[1  Pictures [J Pictures
[] Eye-catching titles [] Eye-catching titles

Other features:

Persuasion rating (max 5 stars)

ARARA QX QX e

Other features:

Persuasion rating (max 5 stars)

ARAQA QX

ADVERT 3 ADVERT 4
[J Alliteration [0 Alliteration
[1 Repetition [1 Repetition
[J Slogans [1 Slogans
[] Tempting description [1  Tempting description
[l Questions [l Questions
[1  Pictures [1 Pictures
[] Eye-catching titles [] Eye-catching titles

Other features:

Persuasion rating (max 5 stars)

ARAQAQXO*

Other features:

Persuasion rating (max 5 stars)

Most persuasive advert (give your reasons)

Unit 1 Day 2
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Advertising techniques

Technique

Example

Setting a challenge

The best trainers for off-road racing!

Using questions

Are you ready for your next challenge? Then you need...

Using facts, figures and
science

Made from state-of-the-art materials that wick away 30%

more sweat.

Using exaggerated
descriptive language

The most eye-catching, stunning footwear of the century!

Telling a story

This runner trained hard to get where they are today,
overcoming every challenge to succeed, and wore our

trainers on their journey.
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Adverts: Things to include

eWhat is the product?

s 5
PRODUCT eHow will it be used-

eWho is it aimed at?
eHow will you direct it at them?

*Which advertising technique/s will you use (challenge, story, science etc.)?

€€<

*What powerful language will you use (alliteration, slogans, descriptions etc)?
*What form will your language take (a conversation? an interview? etc)?

Language

—
v

Adverts: Things to include

e\What is the product?

s 5
PRODUCT eHow will it be used-

*Who is it aimed at?
eHow will you direct it at them?

*Which advertising technique/s will you use (challenge, story, science etc)?

*What powerful language will you use (alliteration, slogans, descriptions etc)?
*What form will your language take (a conversation? an interview? etc)?

Language

Unit 1 Days 3&4
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Script template
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